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FY 2025 Marketing 
Plan Overview
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2025 CEIR Index Goals
KPI: Index Report Downloads

2025 Goals (FY24 vs FY25)

• Increase downloads (paid purchases) by 20%

• Increase views to landing page YOY by 20%

• Increase engaged sessions YOY by 20%
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2025 CEIR Predict Goals
KPI: Attendee Registrations

2025 goals

• Grow total attendance to 180 (+8%)

• Grow paid attendees to 35 (+30%)

• Increase views to landing page YOY by 20%

• Increase engaged sessions YOY by 20%
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2025 CEIR Research/Tools Goals
KPI: Page Traffic, Report Downloads

2025 goals (FY24 vs FY25)

• Increase report downloads by 10% YOY

• Increase views to landing page YOY by 20%

• Increase engaged sessions YOY by 20%
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Tactics Overview by Month
Tactic Nov Dec Jan Feb March April May June July Aug Sep
PREDICT
Email X X X X X X
Organic Social X X X X
Paid Digital 

Feathr X X X X
Geofence X
LinkedIn X X X X

INDEX
Email X X X X X
Organic Social X X X
Paid Digital

Feathr X X X
Geofence X X
LinkedIn X X X

OTHER CEIR RESEARCH/REPORTS/TOOLS
SEO X X
Email X X X X X X
Organic Social X X X X X X X X
Paid Digital

SEM X X X X X X X X X X
Feathr X X X X
LinkedIn X X X
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2025 New Tactics
SEO
• An SEO audit has reviewed the top 10 pages of the site and provided content, tagging, and other

recommendations to improve SEO.
SEM
• Paid ads based around relevant keyword research will help place CEIR in front of new people

searching for the solutions CEIR offers.

Digital Lead Gen Ads
• We will run specialty ads through LinkedIn that are designed to collect email addresses and build

our database.
Extend Reach through Board Members & Sponsors
• We will provide board members and sponsors with e-cards and other digital graphics to share

with their own networks on social media and through email.
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campaigns in 
market
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January-April
SEO

• Keyword research is currently being used to implement a list of optimizations on the CEIR

website.

SEM

• Keyword based search ads are appearing on Google for terms relevant to CEIR’s products &

services. These ads include many variations that are dynamically produced.

Paid Display Ads

• Ads on Feathr and LinkedIn promoted the “Maximizing Attendee and Exhibitor Engagement

on the Exhibition Floor” reports earlier in the year. We are now promoting the Event

Performance Analyzer tool. Ads will again be refreshed on April 22 to drive traffic to the new

Index report.
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January-April
Email

• Email content has focused on quarterly Index results, the Attendee and Exhibitor 

Engagement reports, the Event Performance Analyzer, and content covered in the CEIR 

special session at Expo! Expo!

Print Ads for Trade Show Executive Magazine

• A print ad has been submitted to the magazine for the May issue that highlights the release 

of the 2025 Index Report. The ad will be updated for June and July. 

Social Posting

• Four posts per month in multiple sizes along with copy are uploaded to CEIR’s social 

channels with specific CTAs for top priority reports and tools. 
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Social Content
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Feathr Ads
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Feathr Ads
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Social Ads
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May Trade Show Executive Magazine Print Ad
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Date Event/Product Promotion Topic

November
Exhibitor/Attendee Engagement 
Reports Highlight parts 1-8.

December Expo Expo Session
Recap the session with key highlights. Link to the exhibitor/attendee 
engagement reports. 

January Index
Announce that 2024 Q3 results have been released. Highlight specific 
trends. Link to the results.  

February Event Performance Analyzer Tool
What you get when you use the EPA - 13 charts. Knowing how you 
compare. Include testimonials.

March Index
2024 Q4 results. Include highlights from results and webinar about 
results.

April
Event Performance Analyzer Tool / 
Index

The Index report is a trusted tool. How to use the EPA to have your data 
included in the Index. Receive charts AND a sector report. Include 
testimonials.

April Index CEIR Index 2025 Now Available - use testimonial from past user.

Email Content Creation
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SEM Keyword Research and Ads
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SEO Audit & Recommendations
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thank you
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